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A JET AGE PROMOTION FROM HART, SCHAFFNER & MARX 


Bob Hope, one of the best dressed men of the world 
and Hart Schaffner and Marx, the quality name in men's 
suits, join forces to give a jet-age promotional boost to 
“A GLOBAL AFFAIR" via a national JET AGE TRAVEL 
WARDROBE PROMOTION starting in February to co- 
incide with the openings of ‘A GLOBAL AFFAIR.” Hart 
Schaffner and Marx's wrinkle-shedding, lightweight 
spring-summer VIRACLE suit is the subject of this vast 
campaign which offers a wealth of tie-in possibilities: 


1. DOUBLE-PAGE AD IN TIME Magazine. 
DOUBLE-PAGE AD IN NEW YORKER Magazine. 


NEWSPAPER ADS to be placed by the 1,200 HS&M 
dealers. 


4. ATTRACTIVE WINDOW DISPLAYS for HS&M outlets. 


5. MAILING PIECES to be used by the 1,200 HS&M 
dealers. 


6. STATEMENT STUFFERS for HS&M dealers. 
and 


SURE-FIRE NATIONAL PUBLICITY WHEN 
HS&M INVITES REPRESENTATIVES OF ALL 
NEWS MEDIA TO WITNESS THE MOST UNIQUE 
FASHION SHOW EVER PRODUCED: 


Remember how wrinkled travelusedtobe? 


Not in a Hart Schaffner & Marx 


Viracle with Dacron’! EVENT: Flight of Fashion Show 


Remember when travel made a suit look tired and ing. Two parts are joined with white thread for 
droopy? The HS&M Viracle suit won't do this to you exact placement (to 1 32 ofan inch). Then sewn with WHEN: February 9 1964 
Like a spring, the twist of the yarn with Dacron* hundreds of tiny stitches. The white thread's re- 
fights off wrinkles on muggiest days. Snaps back moved and it seems like there’s no seam at all. The : if 
even afterarain. Looks neat after days on the road patterns match, Line for line. One of the many WHERE. 40,000 feet above Los Angeles, Calif. 
Viracle’s neatness is more than a matter of fiber small details that add up to a good fit, for good O 
TueeocdlinilorineateameNotitalneeithelinestcanits Tee wetireeelinetmaniicesarrendieiniehiseatls WHY: To introduce Jet Age Travel Wardrobe mer- 
patterns match. Secret's inside. Called underbast suit. Come in and we'll introduce you $00.00 


chandise while United Air Lines introduces 
its new Boeing 727 3-motor jet passenger air- 


Travel can be fun: see BOB HOPE in ‘A GLOBAL AFFAIR” 
ce amet Ge liner. 


Holl Bartlett Prodi 


Store Name 


HERE'S WHAT YOU CAN DO, MR. EXHIBITOR 


Contact your local Hart Schaffner & Mark retail 
outlet and let him know when you are presenting 
“A GLOBAL AFFAIR.” 


TRY ON A VIRACLE 


Make available to him a large assortment of photo- 
graphs from the film so that he can further enhance 
his Jet Age Wardrobe displays. Be sure to include 
your own announcement copy. Suggest that he pur- 
chase guest tickets and slip one in the inside pocket 
of every Viracle suit a customer tries on. Advise him 
to promote this fact—‘‘Just try on a Viracle suit, reach 
into the inside pocket and pull out a free pass to see 
‘A GLOBAL AFFAIR’ at, etc.” 


LUCKY DRAWING 


Offer the HS&M retailer a Viracle suit display in your 
lobby, in return for a free suit to be given the winner 
of a lucky-number drawing. Have slotted box in lobby 
and have patrons fill in names and addresses which 
might be turned over to the HS&M retailer for his 
own mailing list (and yours). Suggest he provide mer- 
chandise for a female winner, too, 


RECIPROCAL PLUGS 


Talk to the HS&M retailer about his advertising plan 
for the Jet Age Wardrobe promotion. Offer him slug 
lines in your ads in return for reciprocal lines in his. 
Ditto radio-TV copy 


LIVE FASHION SHOW 


With the HS&M retailer, build a local men’s fashion 
show at your theatre, in the lobby or on the stage. In- 
vite local news coverage, including radio-TV. Tie this 
in with a special screening of the film or include this as 
part of an admission package. If fashion show is not 
practical in your theatre, suggest that the dealer ar- 
range one in some other suitable spot. Be sure to have 
plenty of your own promotional material available. 


TV FASHION PROGRAM 


With your HS&M dealer, contact the producer of a 
local TV show (women’s, variety, etc.) and suggest a 
live men’s fashion show. Ask the show’s star (if a 
male) to wear a Viracle suit himself and allow him to 
be the “first” in town to own the latest model. Have 
him talk about Bob Hope’s sartorial splendor, the best 
dressed lists he has been on and his superb attire in 


“A GLOBAL AFFAIR.” Offer passes to viewers via 
any number of quick contests the producer will suggest. 


WALKING THE VIRACLE MILE 


Split sandwich man costs with HS&M dealer. Copy 
might read: “I’m walking the VIRACLE MILE for 
Bob Hope’s latest comedy, ‘A GLOBAL AFFAIR,’ 
and Hart Schaffner & Marx’s JET AGE WARDROBE 
featuring the fabulous lightweight, wrinkle-shedding 
VIRACLE suit. See ‘A GLOBAL AFFAIR’ free at 
the (theatre) just for trying on a VIRACLE suit at 
(store).” (If guest tickets are purchased). Don’t for- 
get to have the sandwich man well stocked with heralds. 


For the name of your local Hart Schaffner & Marx re- 
tailer, see your local Yellow Pages telephone directory. 


* 


Bob Hope is among the Ten Best Dressed 
Men of the World, so chosen by two 
well-known fashion groups, The FASHION 


ACADEMY and THE FASHION FOUNDA- 
TION OF AMERICA. 


AMERICAN TOURISTER LUGGAGE BETS $SSSS THAT 


“A GLOBAL AFFAIR’ IS IN THE BAG FOR YOUTI!! 


That's right! American Tourister 
Luggage is betting a quarter of 
a million dollars that Bob Hope 
is a super-salesman and their 
faith will show itself at your box- 
office. This is what they plan: 
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Five full pages in color will be placed in 
the following magazines breaking the 
latter part of February and running 
through June... McCall’s, Time, News- 
week, U.S. News & World Report, and 
Ebony. An early rough sample of the ad 
is shown here. 

Several thousand American Tourister 
retailers, including department stores, 


oreatier Lomgggeege gore nth me 


will be distributing elaborate brochures 
much of which will contain Bob Hope 
promotional copy and photos. 


3. Mounted color reproductions of the ads 


will be given to all retailers. 


4. Before each ad breaks, American Tour- 


ister customers and prospects will be 
mailed advance copies of the ads, plus 
promotional copy. 
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/ aytay Nurser-Ro 


Playtex, a famous name in baby milk bottles and baby accessories, 
will surely convert a large segment of American shoppers into hot 
boxoffice prospects for ‘A GLOBAL AFFAIR” when the Playtex 
round-the-world sweepstakes takes off! In effect, this International 
Latex Corp. promotion says that ‘‘A GLOBAL AFFAIR" is your 
town's most important picture of the season. Here's why: 


1. 25,000 SIX-FOOT STANDEES as shown here will be distributed 
to as many food, drug and department stores coast-to-coast. 


Add to this window streamers and other boxoffice-building 
materials. 


2. MILLIONS OF CONTEST ENTRY BLANKS will blanket every 
retail outlet telling shoppers about the Playtex Nurser — Bob 
Hope's ‘“GLOBAL AFFAIR” Sweepstakes offering a top prize 
of a trip around the world for two, plus 1,000 other prizes. 


* 


PLAYTEX DISPOSABLE BOTTLES 
GIVEAWAY!!! 


: aaa lus ee oe ee ee ee to give away free Playtex 
+. ooo 4 ek isposable Bottles (re to the first 100, 200 or more men or 
x pl opAL : UY OM fase Las ASS See ae women who wheel or carry a baby up to your boxoffice and buy a 
a | GLO 5 %& nothing to write - nothing to buy WIN TRIP pair of evening performance tickets to “A GLOBAL AFFAIR.” The 
% AFFAIR ve AROUND THE item is a $1.19 retailer. Your ticket seller should give a certificate 
ae WORLD FOR 2 redeemable at the sponsoring store. In return, offer the Playtex 

: retailer mass exposure via heralds, lobby displays, screen advertis- 

e dl ing, etc. .. . Remind the retailer that this may lead to sales of the 


DRINKING BABY 
BOTTLE DERBY!!! 


One of your Playtex retailers may 
like to sponsor a Saturday morning 
children’s contest in your lobby.... 
drinking water or cokes out of ordi- 
nary baby milk bottles with nip- 
ples! Give prizes to the fastest, the 
funniest, the hungriest, etc... . 
Prizes should be in the form of cer- 
tificates redeemable at the sponsor- 
ing store. There will be LAUGHS 
GALORE when you run this con- 
test, so be sure to pass out heralds 
suggesting “You'll laugh even 
harder when you see Bob Hope in 
the most hilarious situation ever in 
‘A GLOBAL AFFAIR’ etc. .. .” 
Ask the retailer to use all his media 
to promote the contest—ads, win- 
dow and in-store displays, mailings, 
etc.... Give him stills from the film. 


* 


PLAYTEX NURSER- 
KIT PURCHASERS! 


Talk to your Playtex retailers and 
have them buy blocks of guest 
tickets to give away to purchasers of 
the Nurser Kit selling for $8.95. 


7 entire Playtex Nurser Kit selling for $8.95 plus other drug items. 


CASH IN ON THIS 
a“ PLAYTEX BONANZA!!! 


Use your Yellow Pages to learn who your Playtex retailers are. Offer 


Wy them the baby stills shown here, along with other scenes from the 
film. They’ll make fine window and in-store displays. Many of the 
Playtex outlets are small retailers where a few free passes will go a 
long way. In the bigger outlets, food chains and department stores, 
display managers will quickly see the value of using stills from the 


film. Don’t forget to provide your local tie-in credits. Order still 
#S1809X52. 
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tage OTHER VALUABLE PRIZES 
Nothing to write - Nothing to buy 


Select your favorite feature of the 
Playtex Nurser and vote on reverse side. 


..and whether you win or not make sure your 
baby is a winner by providing him with the new 
Playtex Nurser, the only baby bottle with these 
exclusive features— 

@ REALLY AIR FREE... dramatically reduces spit- 
ting up and colic 

@ PRE-STERILIZED DISPOSABLE FORMULA SACS... 
use once and throw OMEN 


SEE ‘BOB HOPE in MGM-Seven hie: Hall Bart. 
lett production of ‘‘A Global Affair’ 


TICKETS TO 


* 


YELLOW PAGES TIE-IN 


When Bob Hope hurriedly needs a nurse to care for Nonny, 
the aNONYmous foundling baby from the United Nations 
building, he uses the Yellow Pages. Contact your local tele- 
phone company publicity or advertising department and sug- 
gest they use this photo and one of Nonny for counter dis- 
plays at phone company offices, statement envelope stuffers, 


etc. Order still #1809-500 and #1809-6. 


TRAILERS 


THEATRE TRAILER 


When Bob Hope delivers his inimitable sight and sound 
punch lines, few will be able to resist asking for more. 
Your trailer is full of these laugh-provoking situations. 


Order from National Screen Service. 


TELEVISION TRAILERS 


MGM has prepared one 60-second and one 20-second 
TV Trailer containing the very best scenes from your 
theater version. Bob Hope has an exceptionally large 
and attentive TV following, so take advantage of this 
audience. Order from your MGM Field Representative. 


ELECTRICAL TRANSCRIPTIONS 


You have a selection of eight punchy radio spots to 
choose from... two each in lengths of one minute, 30- 
seconds, 20-seconds and 10-seconds. Order from your 


MGM Field Representative. 


SHEET MUSIC 


The Big 3 Music Corporation (Rob- 

bins, Feist & Miller) has issued sheet 

music of the three major songs from 

the film. Available at all music stores. 
“A GLOBAL AFFAIR” 


“SO WIDE THE WORLD” 
AVVINIES) IDX) 1DKO}” 


$0 WIDE THE WORLD 


(SO SMALL ARE WE) 
Music by DOMINIC FRONTICRE 
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nutty new comedy . 


RECORDINGS 


Vic Dana, popular young singer with a 
long string of hits, has recorded “So Wide 
The World,” the main theme from “A 
GLOBAL AFFAIR,” which he actually 
sings over opening titles in film. The 
recording is being released on Dolton 
Records label. 


%* ARRANGE store window and in- 
terior displays of key scenes from “A 
GLOBAL AFFAIR,” plus sheet 


music. 


* OFFER free pass giveaways to disc 
jockeys who play the record and plug 


the film. 


* USE the record itself as prizes for 
some of the contests metioned. 


% PLAY the record over your sound 
system during intermission. 
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foreign relations (BEAT) | . 
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Geman: See Bob Hope in ‘A Global Affair.’ 
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Don't miss M-G-M's 


For your convenience we are listing the distributors of Dolton Records, 
a subsidiary of Liberty Records: 


PHILADELPHIA, PA. 
Marnel Dist. Co. 


ATLANTA 13, GA. DETROIT 37, MICH. MIAMI 47, FLA. 


Dixie Dist. Co. Cadet Dist. Co. Liberty Records 

1325 Techwood Dr. 13380 Capital Ave. 2453 NW. 77 Terr. 2512 N. Broad St. 
404-TR 3-2081 313-548-3171 305-696-2010 215-BA 3-2440 
John Towles Gerry Lacoursiere Bernie Polakoff Dave Levey 


PITTSBURGH 12, PA. 
Hamburg Bros. Inc. 
213 Galveston Ave, 
412-FA 2-2400 

Tom McCafferty 


E. HARTFORD 8, CONN. MINNEAPOLIS 3, MINN. 


Seaboard Dist. Co. 
275 Park Ave. 
203-BU 9-9361 
Jerry Greenberg 


BOSTON 20, MASS. 
Mutual Dist. Co. 
1241 Columbus Ave. 
617-HI 2-5700 

Al Altman Mel Cardinal 
ST. LOUIS 3, MO. 
Liberty Records 

1905 Washington Ave, 
314-GA 1-3326 

Phil Bryan 


NASHVILLE, TENN. 
Southern Record Dist. 
467 Chestnut St. 
615-AL 4-1991 
Howard Allison 


GREAT FALLS, MONT. 
Music Service Co. 
316 Sixth St. 
406-761-2420 
Dudley James 


CHARLOTTE 1, N.C. 
F & F Enterprises 
2704 Freedom Dr. 
704-EX 9-9741 

Jim McGinnis 

SAN ANTONIO 6, TEXAS 
Perry Shankle Co. 
1801 South Flores 
512-CA 3-1801 

Jesse Schneider 


NEW ORLEANS, LA. 
Walther Bros. Inc. 
1722 Poydras St. 
504-JA 2-7731 
Milton Munch 


HONOLULU, HAWAII 
Polynesian Dist. Ltd. 
905-A Keeaumoku 
991595 

George Chun 


CHICAGO 5, ILL. 
Liberty Records 
1329 S. Michigan 
312-939-7194 
Harvey Goldstein 
SAN FRANCISCO, CALIF. 


CLEVELAND, OHIO HOUSTON, TEXAS NEW YORK, N. Y. Bay Dist. Co 
Liberty Records J. A. Walsh & Co. LRDC of New York 70 Apparel Way 
7002 Euclid Ave. 4001 Gulf Freeway 524 W. 43rd St. 415-MI 7-3806 
216-881-5050 713-CA 3-4281 212-LW 4-0491 Gerry Hoff 
Pat McCoy Bill Whitehead Jim Brown 

SEATTLE 8, WASH. 
DALLAS, TEXAS LOS ANGELES, CALIF. NEWARK, N. J. C&C Dist. Co 
Big State Dist. Co. Hart Dist. Co. Wendy Dist. Co. 3711 S. Hudson St 
1337 Chemical St. 1845 S. Orchard 37 William St. 206-PA 5-0070 

213-R! 8-2281 201-MA 3-5845 Bob Hanson 


214-ME-1-1100 
Alta Hayes Ray Hill/George Russell Jerry Winston 


WASHINGTON 18, D.C. 


DENVER 2, COLO. MEMPHIS 4, TENN. OKLAHOMA CITY, OKLA. Schwartz Bros. Inc. 
At 


Davis Sales Co. Record Sales Corp. B & K Dist. Co. 2146 - 24th Pl. N.E. 
3825 Newport 1070 Union Ave. 129 N.W. 29th St. 202-LA 6-4500 

303-FL 5-1638 901-BE 2-3049 405-JA 5-7509 Johnny Lam/ 

Bill Davis J. Stanley Terry Cliff Keaton Eddie Biscoe/Ed Kalicka 


PROMOTION TECHNIQUES 


When promoting your theatre attraction, don't stint on spending money if you 
know the expense will be justified at the boxoffice. 


Remember that you have a good deal to offer in the way of reciprocal promotion 


when you tie-in with local merchants, wholesalers, service organizations, radio-1V 


stations, newspapers, etc. You will rarely have to spend cash when you give: 
+ LOBBY DISPLAYS * HERALDS 

+* WINDOW CARDS * STANDEES 

* BILLBOARDS * POSTERS 


* LINE IN ADS * PLUG IN RADIO-TV COPY 
* MARQUEE + SOUND SYSTEM 


|f a promotion lends itself, offer it ‘exclusive’ to a local radio or TV show. Same 
tie-in arrangements apply. 


PUBLICITY HELPS, TOO! 


Every good stunt deserves newspaper and radio-TV publicity. Good photos are 
always welcome in the press and on TV news shows. If you tie-in with a local ad- 
vertiser, that’s worth a story also. 


PET SHOPS 


Everything breaks loose 
when someone switches a 
pet carrying case Bob Hope 
uses to transport his found- 


Actress Michele Merci 

wears this Apres Ski Outfit 
with a mohair sweater, raw 
silk pants and simulated 
straw flat shoes. Order still 


TOYS 


Bob Hope has many inter- 


national friends 


at the 


United Nations all of whom 


FASHION 


Ultra-high fashio: i 

] 3 n evening 
IEEE is this gold brocade 
gown and matching mink 
trimmed opera-length wrap 


Hee bake Omieeaeill bring toys to his bab 
on ry. ill #1809- foundling. stil # 
TRS Order still # 


DAYS AND WEEKS FOR TIE-INS 


Sis VALENTINE’S DAY —Friday, February 14th... Try a ‘Why! Love Bob Hope”’ 


letter-writing contest. 


GEORGE WASHINGTON’S BIRTHDAY — Saturday, February 22nd... 


Make up posters “We cannot tell a lie, you'll laugh your head off when you see Bobe Hope in 
«GLOBAL AFFAIR.” ”” 


BACHELOR’S DAY — Saturday, February 29th... Purpose: “To stimulate sales of 
merchandise used by men." For more information, contact: Mr. S. F. Hansell, President, Hansell- 
Zook Inc., Land Title Building, Philadelphia, Penna. Why not use this day for bachelor contests, 
special incentives, bachelor prizes, give away “confirmed bachelor certificates,”’ etc. In the film, 


Bob Hope portrays a bachelor. 
LEAP YEAR DAY —= Saturday, February 29th ...This day comes but once every 


four years. It is the day when gals try to get their guys, s© why not start now and create all sorts 
of special events for your theatre. 


RETURN THE BORROWED BOOK WEEK — March 1-7 . - 


“Two things you ought to do this week. Return that 
AFFAIR.’ '' Need we say more? 


SAVE YOUR VISION WEEK — March 1-7 .. - Your local optometrist may like to 
work with you on this one. Use one of his eye charts in your lobby, surrounded with some of the 
cute eyefuls from “4 GLOBAL AFFAIR.” Or, make up 4 typical eye chart of your own, only have 
“SEE A GLOBAL AFFAIR AND HAVE A RIB TICKLING TIME.”” 


RED CROSS MONTH — March 1-31 . . . The Red Cross is truly ‘A GLOBAL AFFAIR” 


so arrange special events with your local Red Cross chapter. 


GIRL SCOUT WEEK — March 8-14 .. - The Girl Scouts began March 12, 1912. Offer 


special incentives to Girl Scouts and extra-special incentives to girls who join this week. Promote 


. Suggested poster: 
‘A GLOBAL 


book and see Bob Hope in 


this one carry a message, 


gifts from local merchants. Circulate heralds and posters at Girl Scouts meetings as well as the 


#9363E, worn by Michele Mercier. 


Order still #9369E. 


Actress Lilo P 
s ulver w 
attractive separates for ane 
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home. Order still #9287. 


played by Lil i 
esau iy auile Eulver. Or- 


HAIR STYLES 


stores of participating retailers. 


AMERICAN LEGION 45th BIRTHDAY — March 15-17 . . - Here's your oPPOT 


tunity to bring in all members of the Legion and their families via special incentives. Contact your 


Michele Mercier i 
NV , a Pari- 
sian beauty, wears this unis 
Verely popular hairdo in 
her American screen debut 
in “A GLOBAL AFFAIR.” 
Order still #1809X61. 


BATHROOM 
ACCESSORIES 


Bob Hope is given a Jap- 


anese bath 
Milo (tele, Onieveel 


Order still 


local chapter. 


ST. PATRICK’S DAY — Tuesday, March 17 . . « This is the day for the Irish and the 


wearing of the green, with a bit of shamrock, too! Offer green flowers fo the ladies and green 


hat feathers for the men. For the kids, give away 4-leaf clover charms, available at low cost 


from your local novelty store. 


SPRING BEGINS — Friday, March 20th..- Suggested poster: ‘It’s spring today and 


you'll be a lot springier after you see Bob Hope rock the world — and a baby too! — in ‘A 
GLOBAL AFFAIR.’ 


BABY 
ACCESSORIES 


There are many baby 
scenes in this film. 
These stills should 
help make interesting 
displays in baby shops. 
Order stills #1809-55, 
#1809-501, #1809-503, 
1809-504. a 


#1809-86. 
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COMPLETE CAMPAIGN MAT All of These Ad and Scene Cuts On One Mat 
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Bobs on the road to patemity 
...and the global girls 
want to show him 
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When Bob Hope becomes the guardian of an abandoned baby 
in the. MGM-Seven Arts presentation, *‘A Global Affair,” he is 


given ““motherly”’ advice from a trio ‘off international beauties 

in the hilarious new comedy. Left to right, German-born Elga 

Andersen, Switzerland’s Lilo Pulver and French charmer T he AY i & 
Michele Mercier. The picture was directed by Jack Arnold. 
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Partnered by fiery Yvonne DeCarlo, Bob Hope goes all out in a 
Spanish flamenco in a night club sequence of “A Global Affair.” 
The hilarious MGM-Seven Arts presentation casts Hope as a man 
who experiments with the customs of various nationalities in 
order to find the ideal foster-home (and country) for a baby 
abandoned at the United Nations Building. 


Still 1809-8 
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An enraged Michele Mercier dumps a plate of beef stroganoff 
over Bob Hope’s head, but the ‘‘other woman” (Lilo Pulver) 
finds the temperamental outburst highly amusing. The scene 
is from Hope’s hilarious new comedy, “A Global Affair,” pre- 
sented by Metro-Goldwyn-Mayer and Seven Arts. 


Still 1809-100 


A Global Affair Mat 2-E 


When Bob Hope is made the 
reluctant custodian of a baby 


abandoned at the United | 
tions Building, Lilo Pulver is 
one of a bevy of international 
beauties who becomes involved 
in his life in the hilarious 
MGM-Seven Arts presentation, 
“4 Global Affair.” American 
audiences will remember the 
attractive Swiss-born actress 
for her previous comedy por- 
trayal in “One, Two, Three.” 


A Global Affair 


Still Pulver 9299-E Mat 1-D 


Bob Hope and his young leading 
lady, ten-months-old | Denise 
Monroe, as they appear in “A 
Global Affair.”” Denise becomes 
a pivotal character in the hilar- 
ious MGM-Seven Arts presen- 
tation when she is abandoned at 
the United Nations Building and 
is temporarily adopted by Hope. 
Enhancing the picture’s global 
aspect are Switzerland’s Lilo 
Pulver, France’s Michele Mer- 
cier, Germany’s Elga Andersen, 
Spanish descended Yvonne De 
Carlo and Japan’s Miiko Taka. 


Still 1809-6 A Global Affair Mat 1-A 


BOB HOPE SURROUNDED BY BEVY OF INTERNATIONAL BEAUTIES 
IN “A GLOBAL AFFAIR,” COMEDY WITH HUMANITARIAN THEME 


In a comedy as heartwarming as it 
is hilarious, Bob Hope is surrounded 
by a bevy of international beauties in 
“A Global Affair,’ new Hall Bartlett 
production presented by Metro-Gold- 
wyn-Mayer and Seven Arts. 

The glamour girls include a repre- 
sentative of Russia (Lilo Pulver), 
Austria (Michele Mercier), France 
(Elga Andersen), Spain (Yvonne De- 
Carlo) and Japan (Miiko Taka), among 
other nationalities, all of whom are 
connected in one way or another with 
the United Nations. 

And why do they converge on Hope? 
Because the latter, cast as the head of 
the Department of Women’s Rights, 
is faced with a baby abandoned in the 
United Nations Building and is reluc- 
tantly persuaded to take charge of the 
infant until it can be determined which 
of the UN member nations can best 
provide a foster home and a proper up- 


bringing for the foundling. 

It is in the endeavor to have their 
respective countries selected that the 
girls put their best foot forward. Li- 
sette, the Austrian girl, and Sonya, the 
Russian, separately invite Hope to din- 
ner in order to prove that the baby 
would thrive on their native cuisine, 
which results in a mix-up in which 
Bob ends up with a plate of beef 
stroganoft hurled over his head. 

Dolores, the Spanish beauty, in a 
demonstration of the terpsichorean art 
of her country, gives Hope a lesson in 
flamenco dancing in which he proves an 
apt pupil. Fumiko reveals the hospital- 
ity of Japan, where a guest is expected 
not only to partake of tea but to be 
given a bath! While Yvette, in true 
French fashion, does not scorn to em- 
ploy the wiles of seduction in order to 
prove her point, with Hope having to 
call for the aid of a policeman (Mickey 
Shaughnessy) in order to preserve his 
virtue, 

There are a dozen or more other 
contretemps in this merry film, includ- 
ing one in which Bob, in an attempt to 
sneak the baby past his landlord (John 


McGiver) who prefers canines to kid- 
dies, places the infant in a dog-carrier 
only to discover to his horror that he 
has inadvertently exchanged carriers 
and that his contains a poodle! 

In the end, all the complications and 
crises are ironed out and in a moving 
speech before the United Nations Gen- 
eral Assembly, in which he pleads for 
the rights of the children of the world, 
Hope announces that he is going to 
adopt the baby himself—and Lisette 
will be her mother. 

Perhaps one of the endearing qual- 
ities of “A Global Affair” lies in the 
fact that, although its action is con- 
tinuously entertaining, it expounds an 
underlying theme of humanity and hope 
for a better future for the children of 
the world. 

Together with the assortment of in- 
ternational beauties in the film, co- 
starring roles are played by Robert 
Sterling as Hope’s playboy friend, Ne- 
hemiah Persoff, and Jacques Bergerac. 
Jack Arnold directed from _a_ screen 
play by Arthur Marx, Bob Fisher and 
Charles Lederer, based on a story by 
Eugene Vale. 


CAST 


Frank Larrimore_............-...-.-....-..-.Bob Hope 
SONY Ole Lilonpulyer, 
USCS ee Michele Mercier 
Vet ene E garAndersen 
Dolores _........-..................-Yyonne DeCarlo 
Fumiko —.....-.------.---..-.........Miiko Taka 
Rand yess ere Robert Sterling 
Sigura -..............................Nehemiah Persoff 
Snifte re ONNIMCGIVeT, 


Louis Duval 


.Jacques Bergerac 


Policeman -...._....-....... Mickey Shaughnessy 


Produced by Hall Bartlett. Directed by Jack 
Arnold. Screen Play by Arthur Marx and 
Bob Fisher and Charles Lederer. Story by 
Eugene Vale. Music by Dominic Frontiere. 
Associate Producer: Eugene Vale. A Hall 
Bartlett Production. Presented by Metro- 
Goldwyn-Mayer and Seven Arts. 


Painful Laughs 


A laugh for the audience can be 
a pain to the comedian. 

Ask Bob Hope. 

He didn’t mind having Michele 
Mercier dump a plate of beef stroga- 
noff over his head in a scene from 
the new Metro-Goldwyn-Mayer re- 
lease, “A Global A ffair.”’ 

He took it in his stride when 
Georgia Hayes sicked her growling 
dog on him. 

But a wild Tango with Yvonne 
DeCarlo proved the payoff. 

By the time the exuberant and ex- 
pert Miss DeCarlo had whirled Bob 
around in a dance to out-tango all 
tangos, he was ready to call it a 


day ! 


Michele Is Another Star 
Discovered in Drugstore 


In “Bachelor in Paradise,’ Bob Hope 
romanced Lana Turner who, as every- 
one knows, was “discovered” while hav- 
ing a soda at a Los Angeles drugstore 
fountain. 

In his new Metro-Goldwyn-Mayer 
comedy release, “A Global Affair,” 
Hope's romantic vis-a-vis is glamorous 
French actress Michele Mercier, mak- 
ing her Hollywood debut. 

Miss Mercier was discovered by a 
movie director when he saw the lovely 
brunette in her father’s drugstore in 
Nice—behind the counter ! 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 
MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 


BOB HOPE WORLD AMBASSADOR OF GOOD 
WILL, GOOD RELATIONS AND GOOD HUMOR 


He’s the fellow with the quick quip, 
the slow smile, the ability to add a 
laugh line to almost any conversation, 
the renowned clown of the century. He 
is Bob Hope. 

Yet there is another side to the coin, 
Hope doesn’t talk much about it. When 
he does, he usually tosses it off with a 
gag. But there is a serious and modest 
man underneath that glib exterior. He 
undoubtedly has given more of his time 
and money to helping others than any 
other entertainer. 

The amusing sallies that Hope spouts 
do not hide the fact that he has a serious 
outlook on world affairs. He is partic- 
ularly enthusiastic about his new Metro- 
Goldwyn-Mayer picture, “A Global 
Affair,” which is played against a 
United Nations background. A baby is 
abandoned at the UN Building with a 
note from her mother hoping the child 
will be raised ‘free from fear, want 
and prejudice.” The infant is turned 
over to Hope, portraying a bachelor 
who is chairman of a UN committee 
concerned with child welfare, Each of 
the 111 nations wants to claim the baby 
and each sends a glamorous representa- 
tive to convince Hope. There are plenty 
of laughs, but the theme of all nations 
working together for a better world 
underlies the plot. 

Although in “A Global Affair” the 
world comes to him, Hope's activities 
have taken him all over the globe. “I’ve 
traveled more than a million miles just 
going to and from airports,” he quips. 

On his annual Christmas trips to en- 
tertain GI’s, Bob has visited Alaska, 
Africa, Korea, Greenland, the South 
-acific, Europe and many other locales. 
He goes where the Defense Depart- 
ment asks him to go. This usually means 


some rugged, isolated and frequently 
“hot spot” in the cold war during these 


days when peacetime servicemen are 
often forgotten. Few realize how hard 
Hope works on these trips. He will en- 
tertain a whole camp or one ill soldier 
ina hospital. 

He laughs it off. “I’m always on 
stage,” he says. ““Why once I put on a 
show for a sad-looking dog in Nome. 
Believe it or not, he trotted across the 
street and barked his applause.” 

Some of his grants are little known 
outside a local area. There is a Hope 
Foundation for the Children’s Hospital 
in St. Louis. There is Clubland for un- 
derprivileged boys in his native Eng- 
land. There is a Hope House for way- 
ward boys in Cleveland, the city where 
he spent his youth. He dismisses it with, 
“They’re saving a room for me.” 

It has been estimated that he gives a 
quarter of a million dollars a year to 
charity. Much of it is disbursed by the 
Bob and Dolores Hope Foundation, 
which he and his wife set up for this 
purpose. 

He started the Cerebral Palsy Asso- 
ciation in 1950 and was its first chair- 
man. He is now the national honorary 
life chairman. He is national chairman 
of the City of Hope’s Golden Anni- 
versary and active in the Boys Club of 
America, among many other organiza- 
tions. 

The day after Hope finished “A 
Global Affair” he flew to Portland to 
play a charity golf game for the Oregon 
Association for Mentally Retarded 
Children. He has played many such 
matches throughout the world for vari- 
ous causes. 

Hope has been busy plugging his new 
book, “I Owe Russia $1,200,” by mak- 
ing personal appearances in book shops. 
The publishers believe it will sell 250,- 
000 copies in hardback and another 
three million in the paperback edition. 
All his royalties from the sale of this 
book go to charity. 

Returning to “A Global Affair” and 
its first international baby, Hope says, 
“T feel that the education of children 
is the most important single factor in 
the Civil Rights bill, I believe that if 
children everywhere can be properly 
educated as they grow up, it will be the 
best chance for world peace.” 


FILM NATIONALITIES 
BECOME ALL MIXED UP! 


In Metro-Goldwyn-Mayer’s new 
comedy release, “A Global Affair,” 
beautiful girls of various nationalities 
want to “mother” a baby found at the 
United Nations Building and adopted 
by Bob Hope. 

Of the girls, Germany’s popular Lilo 
Pulver plays—a Russian. 

France’s Michele Mercier plays—an 
Austrian. 

Canadian Yvonne DeCarlo plays—a 
Spaniard. 

Germany’s Elga Andersen plays—a 
Frenchwoman. 

Only one girl escaped this mix-up of 
nationalities. The Japanese representa- 
tive is portrayed by Miiko Taka. 


ONE BABY, 60 DOGS 
AND AN ELEPHANT, 100! 


Everyone knows that babies are the 
biggest “scene stealers” in show busi- 
ness, and next to them come animals. 

Which left Bob Hope in a hopeless 
position in his new M-G-M comedy 
release, “A Global Affair.” 

In this hilarious affair, Hope com- 
petes with a cute ten-months-old baby, 
whom he “adopts” when it is left 
at the United Nations Building. Then 
in a canine show sequence of the pic- 
ture, he has to face 60 scene-stealing 
dogs. 

But the worst is yet to come, 

In still another scene, Hope is forced 
to share histrionic honors with a highly 
photogenic baby elephant! 


FRENCH CHARMER 
LOVES HOLLYWOOD 


Paris, long renowned for its gaiety, 
is sad these days. Hollywood is a much 
happier place. 

At least that’s the opinion of Mi- 
chele Mercier, raven-haired French 
beauty who made her first trip to Amer- 
ica to play the romantic lead opposite 

30b Hope in “A Global Affair” at 
Metro-Goldwyn- Mayer. 

“People in Hollywood seem to enjoy 
life like they do in the south of France,” 
avers Miss Mercier, who was born in 
Nice. “France has changed. In Nice, 
vacationers have a wonderful time. But 
alterations have come even there. My 
father’s pharmacy recently was bombed 
yy political agitators for no reason at 
all. For the past few years, the political 
upheaval has caused all sorts of trouble. 
t is getting better but France isn’t 
as carefree as it was several 
s ago.” 

Speaking of Nice, Michele recalls 
1ow she became a screen star by acci- 
dent. It is a “discovery” story in the 
vest traditions of Hollywood. 

“T started as a ‘little mouse’ in the 
vallet at the Nice Opera when I was 
only eight,” she said. “Then, eight years 
ater, | went to Paris and was able to 
yecome a premiere danseuse. I had of- 
fers to appear in the cinema but I was 
shy and afraid to talk. You don’t have 
ines to speak in ballet. 


Glamorous French star 
Michele Mercier makes her 
Hollywood debut opposite Bob 
Hope in “‘A Global Affair” in 
the role of a United Nations 
guide who comes to his rescue 
when he is made the reluctant 
custodian of an abandoned 
baby. Miss Mercier is one of a 
bevy of international beauties 
who volunteer to baby-sit for 
Hlope for patriotic as well as 
romantic reasons in the MGM- 
Seven Arts presentation. 


A Global Affair 


Still Mercier 9379-E Mat 1-E 


“A year or so after going to Paris, 
I returned to Nice for a vacation. As 
it happened, the film director Denys 
de la Patelliere was there on location, 
For more than a month he had been 
looking for a girl for a certain role in 
his new film. One day he had a really big 
headache and came to my father’s phar- 
macy for some aspirin. I was helping 
behind the drug counter and after he 
talked to me a bit he offered me the 
movie role. We left the shop together 
for the studio, He said his headache 
was gone and he didn’t buy the aspirin!” 

That first picture was “Return to 
Manivelle,” with Michele Morgan. It 
launched Miss Mercier on a new carecr 
and the ballet was abandoned. “A 
Global Affair’ is her 20th motion pic- 
ture. In this Hall Bartlett-Seven Arts 
production she plays a United Nations 
guide who discovers an abandoned baby. 
Bob Hope, a UN employee interested in 
child welfare, is put in charge of the 
infant, who soon causes an international 
furor, with each of the 111 nations 
claiming her. 

Michele was starred in her second 
film, appropriately titled “Give Me My 
Chance,” then appeared in a succession 
of French pictures. An English picture, 
“Bury at Smuggler’s Bay” brought her 
to the attention of English-speaking 
audiences, after which this global ac- 
tress became an established star on the 
Italian screen. Producer Hall Bartlett 
first saw her in an Italian film and 
decided to bring her to Hollywood. 

Following her American debut in “A 
Global Affair,” the actress hopes to 
make more pictures in this country. 
When she does, her career will truly be 
a global affair, 


A TASTE OF JAPANESE HOSPITALITY 


A somewhat apprehensive Bob Hope has his back scrubbed by 
Miiko Taka in one of the hilarious scenes of the MGM-Seven 
Arts presentation, “A Global Affair.” The comedy casts Hope 
as a man who experiments with the customs of various nation- 
alities in order to find the ideal foster-home (and country) for a 
baby abandoned at the United Nations Building. 


Still 1809-86 
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FAST-RIDING LILO PULVER ONLY MOVIE 
ACTRESS TO HOLD A JOCKEY’S LICENSE 


Lilo Pulver boasts a distinction no 
other movie star can match. She is the 
only actress to hold a jockey’s license. 

She is also dedicated to her career 
and believes that the importance of a 
role should be judged by its intrinsic 
value rather than its length. The two 
statements are related only in that they 
shed light on how Miss Pulver handles 
both her private and professional inter- 
ests, 

Swiss-born Lilo recently added her 
glamour to Hollywood when she played 
a Russian genetics expert in Bob Hope's 
latést comedy, “A Global Affair,” Hall 
3artlett-Seven Arts production re- 
leased by Metro-Goldwyn-Mayer. 

When she isn’t appearing before the 
cameras, the blue-eyed blonde can 
usually be found at the racetrack. She 
owns a two-horse stable on her Lake 
Geneva estate above Lausanne, where 
she lives with actor-husband Helmut 
Schmid and their year-old son, Marc 
Tell. ; f 

“One of our horses is named Shake- 
speare,” she relates. “We bought him 
because we were intrigued by his name 
but he has turned out to be a winner at 
1600 meters and, particularly, on the 
hurdles. He jumps well in the steeple- 
chase. The other, Punta Arenas, is a 
mare. She’s very fast, I’ve ridden her 
on a mile track at about 35 miles an 
hour. It’s easier to ride a fast horse on 
the flat instead of taking the hurdles at 
a slower pace. : 

“Tn order to do a professional job, | 
obtained my jockey’s license. I haven't 
entered a race as yet but I want to ride 


Producer and Director 
Won Early Recognition 


Both the producer and director of 
Bob Hope’s new comedy, “A Global 
Affair,” released by M-G-M, won 
Academy Award nominations for their 
first film efforts. 

Producer Hall Bartlett won his nom- 
ination for “Navajo,” produced in 1961, 
which also garnered him the Edinburgh 
Film Festival Medal and 27 other 
awards. 

Director Jack Arnold received his 
nomination before he had even set foot 
in a Hollywood motion picture studio. 
He achieved the: distinction in New 
York City in 1951, when he produced 
and directed the distinguished docu- 
mentary, “With These Hands,” for the 
International Ladies Garment Workers 
Union. 


in real competition at least once to see 
how I'll do under those conditions. In 
the meantime, I'll continue to supervise 
the horses’ workouts.” 

Going back to the other part of her 
life, acting, Miss Pulver says, “I really 
don’t care whether a part is long or 
short, just so it’s good. I'd rather have 
two strong scenes than to show up in 
every sequence if my appearance 
doesn’t mean anything.” 

Lilo has starred in some 40 pictures 
abroad, but on occasion has been willing 
to take on a small role. She points to 
Billy Wilder’s “One, Two, Three” as 
an example, “The part I had in that 
picture was a small one, but it had 
guts,” 

Lilo’s real name is Liselotte and that 
is how she is billed in her European 
films. Her name was shortened for her 
first Hollywood movie, “A Time to 
Love anda Time to Die.” 

“T don’t care for farce if it is just 
limited to farce,” she s: “T prefer 
what might be called serious comedy in 
which something is going on below the 
laughs, That is why I enjoyed working 
in ‘A Global A ffair.’” 


PRODUCER HALL BARTLETT HAS OWN WAY 
OF ANSWERING PLEA FOR “NEW FACES” 


ee 


Although there is a constant cry for 
“new faces” on the screen, successful 
independent producer Hall Bartlett 
doesn't believe in gambling on totally 
new players. He feels he has found a 
happy compromise with “A Global 
A flair.” 

In this comedy, starring Bob Hope, 
Bartlett introduces three European 
beauties—Lilo Pulver from Switzer- 
land, Michele Mercier from France, and 
German-born Elga Andersen, who lives 
in Paris. All of them are top actresses 
on the continent but only one has been 
seen in this country previously. She is 
Lilo Pulver, known to American movie- 
goers as the result of her delightful 


performance in “One, Two, Three.” 

“T selected the other two after screen- 
ing countless foreign-made pictures,” 
Bartlett stated, “I’m a great believer in 
the star system and these girls are stars. 
But they also have the added advantage 
of being new personalities to U.S.A. 
audiences.” 

Each of the girls plays a logical and 
important part in “A Global Affair” in 
which Hope, as a United Nations em- 
ployee interested in child welfare, must 
decide the future home of a baby aban- 
doned at the UN Building, Each mem- 
ber nation wants to claim the infant 
and sends a feminine charmer to per- 
suade Hope of the merit of their 
respective countries. This leads to 
amusing situations, but the picture’s 


underlying theme is a serious one, stat- 
ing that the hope for a future better 
world must come through the children 
of today. 

“T am interested in important themes,” 
Bartlett declared. “It is pointless to 
make a picture which in itself has no 
point. This is a different kind of com- 
edy. There is more emphasis on senti- 
ment than slapstick.” 

The producer’s past pictures prove 
his premise. A Phi Beta Kappa from 
Yale, he came to Hollywood to become 
an actor but soon found he was more 
interested in producing and directing 

His first film, “Navajo,” starring an 
Indian boy, won an Academy nomina- 
tion and 27 other honors. He followed 
with “Crazylegs,” the first sports pic- 
ture ever to win an Academy nomina- 
tion. His next was “Unchained,” deal- 
ing with the world’s largest honor 
prison, which won the National Con- 
ference of Christians and Jews and 
Parents Magazine awards. “All the 
Young Men,” starring Sidney Poitier, 
dealt with the problem of desegregation 
in the armed forces during the Korean 
War. And the picture he made prior to 
“A Global Affair” was “The Care- 
takers,” a drama about mental health. 

Bartlett is dedicated to teamwork 
and, as an independent producer, this 


Bob Hope, as a United Nations employee, and Lilo Pulver, as a 
Russian gentics authority, exchange a toast in this scene from 
**4 Global Affair.”* The hilarious MGM-Seven Arts presentation 


re 


lves about Hope’s guardianship of a baby abandoned at the 


UN Building and a bevy of international beauties who lay claim 
to the infant for their respective countries. 


Still 1809-94 
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Beautiful Elga Andersen was 
born in Germany, lives in Paris 
and makes her American screen 
debut with Bob Hope in the 
MGM-Seven Arts presentation, 
“4 Global Affair,” really add- 
ing a global touch to this hilar- 
ious comedy with a United 
Nations background. Elga is 
one of a bevy of international 
beauties in the film who want 
their respective countries to 
adopt a foundling abandoned 
at the UN Building and “‘fa- 
thered”’ by Hope. 


A Global Affair 


Still Andersen 9206-E Mat 1-C 


means working together from the front 
office to the grips. “A Global Affair,” 
as an example of corporate interlock- 
ing, is a Hall Bartlett Production in 
association with Seven Arts for Metro- 
Goldwyn-Mayer release 

As he does with his stars, Bartlett 
uses great care in selecting the actors 
who portray co-starring roles. In “A 
Global A ffair’’ he rounded out the cast 
with such players as Robert Sterling, 
Jacques Bergerac and Yvonne De- 
Carlo, among others. 

“In today’s competitive motion pic- 
ture market you can’t afford to take 
unnecessary chances in putting together 
acast,” he declared. “TI believe in study- 
ing everyone's track record. Put them 
together as a team and the odds are 


going for you that you'll have a 
winner,” 


ELGA I$ TRULY AN 


INTERNATIONAL STAR 


Elga Andersen is a German beauty 
who has adopted France as her home 
and has a Scandinavian name although 
her real name is Greek. 

With that international flavoring, it 
is appropriate that Elga makes her 
Hollywood motion picture debut as one 
of Bob Hope's pulchritudinous co-stars 
in “A Global Affair,” a film with a 
United Nations setting 

It should also be noted that Elga 
speaks and reads six languages (Ger- 
man, French, English, Italian, Spanish 
and Swedish) because of preparations 
she made early in life for a career as an 
interpreter. To report that she plays an 
interpreter in “A Global Affair” might 
seem to be stretching a point, but that’s 
just what she portrays. 

“The turning point in my life oc- 
curred on my 21st birthday,” Elga re- 
calls, “when my mother took me on a 
vacation to Spain as a birthday present. 
On the way back we stopped off in 
Paris and I fell in love with the city 
When it was time to leave, Mother 
couldn’t budge me. She finally went 
back to Germany, but I stayed on in the 
apartment of a girl friend.” 

Elga hoped to find work as an inter- 
preter but kept running into a series of 
technical obstacles while trying to ob- 
tain a work permit, Her girl friend was 
a photographer’s model, so Elga decided 
to try modeling, too, especially since no 
work permit was required, Soon her 
classic beauty was appearing on maga- 
zine covers throughout Europe. 

“Otto Preminger saw me on one of 
these covers and called me for an in- 
terview,” Elga said, “and this won me 
my first motion picture role, a small 
part in ‘Bonjour Tristesse.’” 
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